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Introduction

Lead generation is the lifeline of business growth, especially for

mid-sized manufacturers. Unlike large enterprises with expansive
sales teams and budgets, SMEs operate with leaner teams and tighter
budgets and rely heavily on trust-based selling. This e-book is crafted
to help marketing professionals in Indian manufacturing companies
generate high-quality leads through structured, cost-effective, and

actionable strategies.

We divide the lead generation process into three stages: Preparation,
Execution, and Post-Execution. Each stage includes insights, tips, and
our real-world experiences working with Indian manufacturers.

This ebook is focused on the first stage.
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Preparation Stage - Getting the Foundation Right

Before jumping into ads or email campaigns, preparation is key. Many
SMEs skip this phase and end up chasing poor-quality leads or wasting
money on misaligned tactics.

1. Set clear campaign goals

What are you trying to achieve with your lead generation campaign?
e Are you taking your products to a new geography?
e Are you promoting a specific product that has good market traction?
e Are you upselling a new product to an existing customer segment?
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/ Action Checklist \

Write down your campaign goal

Who is the campaign owner?

What is the timeline?
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~@ Example: Promote the SV 800 machine to the owners of mid-sized

-

/W chemical manufacturers in Maharashtra and generate 25 leads in Q2.
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2. Understand Your Buyer

Do not launch campaigns without defining who you're targeting. Begin by
identifying your Ideal Customer Profile (ICP). For most Indian SMEs, your
ideal buyer may be:

e Purchase heads of mid-sized manufacturing companies

e Production managers in OEMs

e Distributors in niche industrial segments

e Create 2-3 buyer personas with details such as their role, pain points,
decision-making timelines, and preferred channels of information. This

clarity will shape your content and outreach.

H

/ Action Checklist \

Create 2-3 buyer personas

List the problem that your product will solve for them

\ Validate this with at least 5 similar customers in your contact list /

- A sample of a purchase manager buyer persona template is
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3. Clarify Your Value Proposition

Why should someone buy from you? Avoid generic answers like “we offer
guality and on-time delivery.” Instead, go deeper:
e Can you quantify cost savings?
e Do you offer shorter lead times than competitors?
* |s your product + service model beneficial for them?
Use testimonials and case studies to validate your claims.

/ Action Checklist \

List down 2- 3 advantages of buying from you

Convert those advantages into clear value proposition messages

Add a related case study or testimonial to each message j

\J

‘a2 Example - “We help industrial teams reduce downtime by up to 30% and

—

//'\\ increase operational efficiency by 25% through smart, scalable software
that connects machines, people, and data.”
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4. Fix Your Website

Many manufacturers treat their website as a digital brochure. However, in
lead generation, your website must work like a silent salesperson. Don't
over-invest in a flashy website. Focus instead on speed, clarity, and
conversion. Landing pages work well to keep the focus.

/ Action Checklist \

Build a specific landing page for your offer

Ensure a fast-loading website (within 3 seconds)

Define clear customer journeys towards conversion

Set CTAs like "Request a Quote," "Download Brochure," or "Schedule a Call"

Create a contact form with minimal fields

Ensure basic SEO with keywords relevant to your product and industry

Ensure a Google Business profile for local discovery

o /
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5. Decide on your digital channels

Now that you know what you want to achieve, who you want to target and
what you want to offer through your website, how do you reach your
audience? This is the digital channel strategy. With limited resources, focus
your energies where your target market is active. For most B2B businesses,
Linkedln and YouTube are sufficient.

8
]

/ Action Checklist \

Decide on the channels

Ensure page details are updated

Set up ad accounts for paid campaigns

Decide on budgets and creatives
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6. Set up internal workflows

The efforts of lead generation campaigns deliver ROl only when the

conversion process is set up efficiently. Define responsibilities, processes,
handoff triggers and tracking mechanisms.
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/ Action Checklist \

Who is responsible for the lead-gen activity?

Once a lead is generated, what is the process you will follow?

When do you bring in product managers?

When does marketing hand over to sales?

Do you have a CRM in place to track leads?

Define report format

Define review cadence
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Conclusion

As we've explored through this guide, effective lead generation doesn't start
with ads, email blasts, or landing pages. It starts with clarity. Clarity about
your audience, your message, your processes, and your internal alignment.

For mid-sized manufacturers, taking time to prepare before launching lead
gen campaigns isn't a delay; it's a strategic investment. By building a strong
foundation, you'll avoid common pitfalls, ensure every marketing rupee
works harder, and set yourself up for long-term growth. So before you
press ‘go’ on your next campaign, pause, align, and prepare. Because the
best results come not from rushing ahead—Dbut from being truly ready.

And if you're wondering where to begin—OutSmart’s always ready for a
conversation.

OutSmart is a B2B marketing agency for manufacturers, focusing on helping
mid-sized manufacturers improve their digital branding and build a strong
sales pipeline. To know more about us, visit outsmart.co.in
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Discliamer

The information contained herein has been obtained from sources believed to be reliable. The material or information is
not intended to be relied upon as the sole basis for any decision which may affect any business. Before making any

decision or taking any action that might affect anybody's personal finances or business, they should consult a qualified
professional adviser.
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